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Size proliferation was just one of the factors that caused a 

lot of tire retailers to get out of the known used tire business 

after the fallout from the recall.

Now that my father has been out the tire business for 

almost a decade, he’s learning all kinds of interesting details 

regarding our after hours activities at the shop when we 

were kids. One of my personal favorites was the practice of 

strategically positioning scrap tires in the scrap tire trailer so 

they could be easily retrieved and installed on a friend’s car.

I remember a beautiful set of four raised-white letter 

performance tires that were practically bald, so my boss (not 

my dad) decided to scrap them rather than sell them used. 

It was my job to transfer the junk tires to the trailer, which 

means the plan went off without a hitch. The horse-trader in 

me couldn’t resist, and I scored some great concert tickets 

for making my buddies’ car look so good. Those were the 

good old days.

Used tires were quite common throughout the 1900s. They 

were a great alternative to purchasing new tires, and with 

only a limited number of sizes on the market for most of 

the century, it was easy to pick and choose the best scrap 

tires for stock. On the passenger and light truck tire side, we 

would keep anywhere from 

four to six tires in popular 

sizes and would regularly 

sell them to people who 

needed a tire or two in a 

pinch. It was easy money 

and made you hero to the 

customers who were short 

on cash.

On the medium truck 

side, we kept 20-30 of the 

popular sizes (steer, drive 

and trailer) and installed 

them on a daily basis to truck drivers passing through town 

with a tire problem. We even had a stack we called “homers” 

that held air with just enough legal tread depth to get the 

driver home. Each one came with a 50/50 guarantee: 50 feet 

or 50 seconds, whichever came first. The drivers would pay 

$50 to $100 for the tire plus the labor and be on their way in 

less than 30 minutes.

When they were building a riverboat casino just a few miles 

down the road, I made a killing one summer selling homers 

to the trucking companies out of Chicago. It was easy 

money and word spread fast around the construction site 

that we were the place to go with tire problems.

Life was simple back then. Customers were willing to take 

a chance on a used tire because they had no choice and a 

new tire was too expensive. The type of people who bought 

used tires had no grand expectations regarding life and 

performance. If it failed a few days after I installed it, they 

understood that they might get a free replacement and 

they might not. 

Kevin Rohlwing
Facebook Twitter Google+ Mail
Posted on February 1, 2017
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To be honest, the response was dependent on the 

circumstances, so each case was different.

Proving the cause of a tire failure is not an 
exact science.

Here’s how it went most of 

the time. If you were a good 

customer, I would help you 

out every time. If you were 

an occasional customer 

but still beat me up about 

price and complained 

about everything, then it 

would usually depend on 

what I had in stock. And if I 

had never seen you before 

and was fairly confident 

would never see you again, 

well, it was called a 50/50 

guarantee for a reason.

Technically every tire is “used” after it operates on a vehicle, 

which means there are hundreds of millions of used tires on 

the road every day. But there is a difference between a used 

tire already on a vehicle and a used tire that is off the rim of 

the original vehicle and waiting to be installed on a different 

vehicle.

Known vs. unknown

There is also a distinct difference between used tires resold 

by a retailer and used tires sold by a typical used tire dealer 

who only sells used tires.

When a retailer removes a tire from service as a result of 

a replacement transaction, they are able to assess the 

condition of the used tire when it is inflated on the vehicle. 

If there any separations, bulges or other conditions that can 

only be identified when the tire is pressurized, the tire will 

be scrapped. The inflation pressure of the potential used tire 

can be checked before it is deflated to determine if there 

was any likelihood of prolonged overloading. Retailers can 

determine if the used tire is in the right application and if it 

had been rotated regularly. I will admit it’s not a complete 

history of the tire, but the fact that the retailer took it off 

vehicle absolutely qualifies as known history. And, as an 

added bonus, the used tire will get an internal inspection 

before it is installed on another vehicle. For the remainder of 

this discussion, I will refer to these used tires as known used 

tires.

On the other hand, the typical used tire dealer has very little 

if any information related to the life of the tire. In most cases, 

they don’t know where it came from, how it was stored, how 

it was maintained, and most importantly, if it was operated 

with insufficient inflation pressure for the load. All they can 

do is measure the tread depth and look for any obvious 

signs of damage. I’m going to refer to these used tires as 

unknown used tires, because the installer basically has no 

knowledge of the previous life.

The lasting impact of environmental legislation associated 

with the disposal of scrap tires extends far beyond the 

elimination of illegal tire dumps. By the 1990s, almost every 

state had scrap tire laws or regulations that governed the 

collection and disposal of every tire sold in the United 

States. Local politicians figured out that they could impose 

a special tax or fee on tires that would provide the funding 

to locate and clean up illegal tire dumps and subsidize the 

scrap tire recycling industry to prevent them in the future. 

Like any slate of 50 separate state government programs, 

some of them were good and some of them were pretty 

bad. That aside, it ultimately created the machine that gave 

life to the unknown used tire dealer.

A nationwide network of new tire retailers became a gold 

mine for the unknown used tire market. Retailers who sold 

known used tires could only keep a limited number of sizes 

in stock, so a lot of good used tires were scrapped. The 

retailer still collected a recycling fee for every tire before 

paying the licensed scrap tire hauler to take away all of their 

scrap tires, so at the very least it balanced out in the end. 

In many cases, scrap tires turned into a small profit center 

for the retailer and it solved a major regulatory problem. 

Whatever the retailer could make in known used tire sales 

on top of that was gravy.

The scrap tire and tire recycling 
system creates a vicious cycle of 
used tires that may never end.
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TIA is pushing to include used tire dealers in the 
move to mandatory tire registration.

For the hauler or recycler, every tire that is collected 

becomes either scrap or stock. I actually witnessed a scrap 

tire recycling operation where the good tires went on one 

belt to be resold and the bad tires went on the other to 

be shredded. The inspector would give it a 2-3 second look 

off the truck and then make the decision. At the end of 

the good belt, anywhere from three to five unknown used 

tire dealers would jockey for particular sizes. By the end of 

the unloading process, each one of them had a pile they 

purchased for stock in their stores. It was quite civil until 

some light truck tires came down the belt. Apparently the 

margins on those tires were worth fighting for, so it was 

pretty entertaining.

It would be unfair and irresponsible for me to comment 

on the unknown used tire business as an industry, but 

it’s fair to say that it is less formal than new tire retailing 

or known used tires in most areas. Hand-painted signs 

and limited facilities are the stereotypical characteristics 

for the local unknown used tire business. While they are 

definitely more common in the inner city than they are in 

the suburbs, the unknown used tire business is still alive 

and well in most communities across this great nation. Like 

almost everything in life, if there is demand for a service or 

product, someone will find a way to fill the need.

Aug. 3, 2000

If I could point to a time where the good old days in the 

used tire business stopped being good, it would be Aug. 

3, 2000. That was the day that the National Highway 

Traffic Safety Administration (NHTSA) announced it was 

opening an investigation of Bridgestone/Firestone that 

was ultimately linked to Ford Motor Co. The lives that were 

lost and dollars that were spent settling civil lawsuits led 

to sweeping changes that are still being felt today. As 

someone who grew up in the business, it certainly felt like 

the industry lost its innocence in the aftermath of that day.

During the years after the recall was announced, millions 

of people were inundated with messages about defective 

tires, so the level of concern by consumers was naturally 

increased. There was no place for the manufacturers to 
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hide after the intense negative media exposure. Plaintiff’s 

attorneys became the beneficiary because they had an easy 

target after every tire-related accident. It suddenly became a 

lot easier to convince a jury a tire was defective when every 

news platform reported on the massive recall for months.

Ultimately, I think the public was falsely led to believe 

that tires were dangerous despite the fact that they are 

statistically one of the safest products on a vehicle when 

they are properly inflated and maintained (like any other 

vehicle component). To this day, too many people still 

believe a tire failure is automatically caused by a defect 

because the national media has demonized the industry 

since the year 2000.

Since then, known used tires have continued to fade, 

especially on the passenger side of the business. The Tire 

and Rim Association (TRA), publishes the North American 

standards for tire dimensions, loads and inflation pressures. 

In 1980, TRA listed 68 passenger sizes, and by 1989, the 

number increased to 92. Ten years later, the number of 

passenger tire sizes more than doubled to 202, so the 

prospects of stocking a wide selection of used tire sizes 

were dimming.

By the time tire pressure monitoring systems became 

mandatory on all vehicles in 2008, TRA listed 312 passenger 

tires in its annual yearbook. Size proliferation was just one of 

the factors that caused a lot of tire retailers to get out of the 

known used tire business after the fallout from the recall.

Liability and legislation

Without a doubt, another major reason for leaving the 

known used tire business is liability. Insurance companies 

are driven by data, and if the data shows used tire sales 

create additional exposure, they have to account for that 

in the premium. Some might charge higher rates for 

companies that sell used tires without data because of the 

perceived additional risk. In fact, I wouldn’t be surprised 

if some underwriters refuse to even quote a policy if used 

tires are being sold, known or unknown. They’ve either been 

burned in the past or know of another incident where the 

insurance company paid a large claim on a used tire failure. 

To them, the best way to mitigate that type of risk is to just 

eliminate it altogether.

Between the data from the tire manufacturers and the 

insurance companies to the anecdotal incidents that I know 

of, I have to agree that there is more risk when selling and/

or installing a used tire as opposed to a new one. In most 

legal cases, it all comes down to policies and procedures. If 

the defendant cannot produce the policies and procedures 

for inspecting used tires before they are installed, then it 

will be used against him/her. Likewise, if those policies and 

procedures were not followed, then it will be used against 

him/her. Even if the employees followed all of the policies 

and procedures to the letter, the company that sold the 

used tire will still be named in the lawsuit. Contrast that with 

a new tire sale and installation where most of the liability 

for the product itself belongs to the name on the sidewall, 

and it’s easy to see why more retailers are getting out of the 

known used tire business.

Used tire legislation has received a lot of publicity in the last 

few years, especially the bill that was passed in Colorado 

in 2014. It is now illegal to sell a used tire with an out-of-

service condition in the state of Colorado. If a used tire has 1) 

tread depth below 2/32-inch in a major groove, 2) cuts that 

expose ply material, 3) separations, or 4) any damage, then it 

is illegal to sell and install it in Colorado.

Similar legislation has been introduced in Ohio and New 

Jersey, and it’s one topic where the Rubber Manufacturers 

Association (RMA) and the Tire Industry Association (TIA) 

totally agree. It should be against the law to sell unsafe used 

tires.

Proving the cause of a tire failure is not an exact science. In 

many cases, it comes down to which expert offers the best 

opinions on why the tire failed. When decisions rest in the 

hands of a jury, victims typically have the advantage because 

they’ve lost something and it’s natural to think that by giving 

them money, the pain will be lessened to some degree. 

Plus, it’s a tire and some jurors have been conditioned that 

tires are inherently dangerous. Jurors are also human and 
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humans have emotions, which mean the outcome of a jury 

trial can be totally unpredictable. People will decide how 

much responsibility the defendant has to assume based on 

a number of factors, but it still comes down to which experts 

are more credible and convincing.

In the recent ruling Dukes v. Michelin North America, a 

Florida jury ruled unanimously in favor of Michelin in an 

$80 million product liability case. Michelin was able to 

submit evidence that proved the tire was not defective. 

According to the Michelin press release, “Evidence proved 

that the tire was well-designed and well-manufactured but 

had been previously damaged during its service life and 

then sold used. The case again highlights the inherent risks 

of purchasing a used tire.” It’s a victory for Michelin and 

the industry, but there are still hundreds of other used tire 

lawsuits either in litigation or waiting to be filed that might 

not end so favorably for the manufacturer.

While I’m sure the insurance industry and the manufacturers 

are delighted to see a victory in a product liability case 

involving a used tire, I seriously doubt it will lead to any 

lessening of their standards. Those who write used tire 

policies will probably charge more for them and those 

who choose not to write used tire policies will stay on the 

sidelines. A few victories are not going to be enough for an 

underwriter to become more liberal with used tire policies. 

It’s a high-risk business no matter how you look at it.

Roadblocks ahead

The road ahead for the used tire business does not get any 

smoother or straighter. In my opinion, the whole point of 

unsafe used tire laws is to criminalize the act of selling an 

unsafe product that should have stayed scrap. The unknown 

history used tires that filter through the national recycling 

systems are always going to include a few ticking time 

bombs. It could be age or the beginning of a belt separation 

that only shows up after the tire is inflated. Regardless, the 

name on the sidewall gets to point the finger at the used tire 

dealer for breaking the law. Don’t forget that the jury is still 

comprised of human beings with a wide range of human 

emotions. Jurors with a strong sense of law and order are 

going to be influenced when safety regulations are not 

followed.

Another roadblock in store for the used tire industry is tire 

registration. By now, everyone should know there will be a 

return to mandatory tire registration at some point in the 

future. No one can know for sure exactly how it will work, but 

chances are pretty good that the used tire dealers will have 

to comply with the same laws as new tire dealers.

The goal is to limit the number of recalled tires on the 

highway. In order to achieve that goal, every tire (new 

or used) must be registered with the manufacturer or a 

designated third party so the owner of the vehicle can 

be contacted in the event of a recall. I know for a fact that 

TIA is pushing to include used tire dealers in the move to 

mandatory tire registration, and a number of consumer safety 

groups are in agreement.

For the hauler or recycler, every tire that is 
collected becomes either scrap or stock.

For new tire dealers, the known used tire business is declining, 

and I believe it eventually will become a permanent exhibit 

in the “Good Old Days Museum.” Old timers like me will sit 

around and reminisce about making more money on used 

tires than we did on new. We’ll complain about the insurance 

companies, the lawyers, and of course the manufacturers, 

because that’s what tire dealers do. And we’ll probably admit 

that it’s just easier to sell new tires because used tires are not 

worth the risk any more. The logic behind a known used tire 

sale and installation won’t change, but the insurance industry 

may reach the point where they collectively say enough is 

enough and make the decision for us.

It’s difficult to predict how long unknown used tires will survive. 

If it continues on the current path of reselling someone else’s 

scrap based solely on the amount of remaining tread depth 

and physical appearance, then there may come a time when 

a day like Aug. 3, 2000, changes everything. It would have to 

be something incredibly tragic, because the government 

would need a really good reason to step in and regulate the 

unknown used tire industry.
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Unsafe used tire legislation is going to help, but the sad truth 

is that many of the used tire store owners won’t care. If a tire 

blows out and kills someone, the survivors will be looking 

for a settlement and a used tire dealer with limited assets or 

insurance doesn’t present much of a target for the plaintiff. 

They just paint a new sign in a new place with a new name 

under a new owner while the name on the sidewall gets 

dragged into another lawsuit.

I still say there is little difference between a retailer removing a 

used tire in good condition and installing it on another vehicle 

as used or rotating a set of used tires already on a vehicle. In 

both instances, the technician must assess the condition of 

the tread and the sidewalls and check the inflation pressure to 

determine if it can remain in service. Admittedly, there will be 

situations where the application differences between the two 

vehicles might create an issue, but as long as the requirements 

for size, speed rating, and load index are met, the basics are 

covered so there shouldn’t be any issues or differences.

Unfortunately, the stigma that accompanies used tires will 

be almost impossible to shake. Differences between known 

and unknown mean nothing after a tire failure results in an 

accident. If the tire was installed used, the installer will have 

to prove it was in good condition and the manufacturer will 

have to prove it was not defective. When the dealer operates 

in the known used tire world, the company will have to defend 

the policies and procedures that were in place to prevent 

unsafe used tires from being installed. And when the installer 

operates in the unknown world, the name on the sidewall will 

usually be sitting at the defendant table all alone, again.

The scrap tire and recycling system creates a vicious cycle of used 

tires that may never end. I don’t blame participants in the scrap 

tire industry. They operate on thin margins like the rest of the tire 

industry, and the money they make from their used tire sales keeps 

a lot people employed. They are counting on the used tire dealer to 

perform a thorough inspection before returning the tire to service. 

The “standard of care” duty is on the installer, not the recycler.

But unknown used tire dealers are not going to let something 

like liability keep them from buying tires from the recycler 

armed with the same 50/50 guarantee and reselling them to 

the public at a profit. It’s practically the definition of capitalism 

the way they look at it.

Most of the time the system works. The majority of the 

unknown used tires installed every day are just as safe as the 

hundreds of millions of used tires that operate on the road. 

When the used tire industry is good, everyone goes home a 

winner. When it’s bad, people might not come home, but the 

unknown used tire dealers will keep selling their used tires 

until some unknown event forces them to stop. 

Kevin Rohlwing is the Tire Industry Association’s senior vice 

president of training.
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Call 1.844.628.6800 and speak to a  
Commercial Insurance Specialist today.

tdac.federated.ca

Federated Insurance Company of Canada is the insurer of Federated Insurance policies.  
[3706-002 ed01E | 03-2017]

Recommended  
insurer of the ATDA

The risks you face as a tire dealer are unique.

Federated Insurance can design specialized  
and comprehensive programs specific to the 
needs of you and your business.
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Chart 3
U.S. REPLACEMENT AND OE TIRE UNITS SHIPPED, 2013-2016

(in millions; imports included)

Year Units Yr./yr. change
2016 19.0 -37.0%
2015 30.2 -50.0%
2014 60.5 +17.9%
2013 51.3 +57.8%
2012 32.5 +25.0%
2011 26.0 -16.1%
2010 31.0 -27.9%

Consumer tire demand varied in 2016
T ire dealer inventories were over-flowing to start 2016. Demand took care of that, but a mid-year glut again curtailed shipments a 

bit. When the year was over, passenger tire sales were good, but passenger tire shipments were down slightly, from 205.9 million 
units to 205 million. Original equipment shipments were also down, from 49.1 million to 49 million. Well stocked or not, tire 

dealers could sell all the LT tires they wanted: Shipments were up nearly 7%, from 29 million to 31 million units.
Tariffs reduced U.S. consumer tire imports from China drastically. As a result, overall imports were down slightly, although other 

countries almost picked up the slack. The new tire export leader to the U.S. is Thailand, followed by South Korea, China and Canada.

Chart 5
WORLD LEADERS IN NEW TIRE SALES

(fiscal year 2016; in billions of U.S. dollars1)
Tire company 2016 2015
Bridgestone Corp. $25.8 $26.2
Groupe Michelin $21.7 $22.3
Goodyear Tire & Rubber Co. $14.8 $15.9
Continental AG $11.7 $11.6
Pirelli & Cie SpA $6.7 $7.0
Sumitomo Rubber Industries Ltd. $5.9 $6.0
Hankook Tire Co. $5.8 $5.7
Yokohama Rubber Co.2 3 $4.0 $4.1
Cheng Shin Rubber Ind. Co. Ltd.4 $3.8 $3.8
Cooper Tire & Rubber Co. $2.9 $3.0
Toyo Tire & Rubber Co. Ltd. $2.7 $2.7
Kumho Tire Co. Inc.2 $2.5 $2.7
1 The average exchange rates between foreign countries and 
the U.S. dollar differed from 2015 to 2016 as follows: 
European euro, up 0.2%; Japanese yen, down 10.2%; Korean 
won, up 2.4%; Taiwan dollar, up 1.6%.
2 In 2013 Yokohama Rubber Co. and Kumho Tire Co. Ltd. 
signed a memorandum of understanding to share resources 
and “jointly pursue research and development of tire-related 
technologies to compete with the Big 3.”
3 Yokohama Rubber Co. Ltd. acquired Alliance Tire Group 
B.V. on July 1, 2016.
4 The Cheng Shin Rubber USA Inc. subsidiary does business 
as Maxxis International.
5 Sumitomo Corp. of America is run independently of 
Sumitomo Rubber Industries.

Chart 6
U.S./CANADIAN LEADERS IN NEW TIRE SALES

(fiscal year 2016; in billions of U.S. dollars1)
Tire company 2016 2015
Bridgestone Americas Inc. $7.7 $7.9
Goodyear Tire & Rubber Co. $6.7 $6.9
Michelin North America Inc. $6.5 $6.7
Continental Tire the Americas LLC $2.9 $2.9
Cooper Tire & Rubber Co. $2.1 $2.2
Hankook Tire America Corp. $1.6 $1.2
Toyo Tire Holdings of America Inc. $1.4 $1.4
Yokohama Tire Corp. $1.1 $1.2
Sumitomo Rubber Industries Ltd.5 $.8 $.8
Pirelli Tire North America Inc.     $.5     $.6
Kumho Tire USA Inc.     $.5     $.6

Year Units Yr./yr. change
2009 43.0 -7.5%
2008 46.5 +14.8%
2007 40.5 +50.0%
2006 27.0 +28.0%
2005 21.0 +44.0%
2004 14.6 +36.0%
Source: U.S. government, MTD.

Chart 4
U.S. CONSUMER TIRE IMPORTS FROM CHINA

(in millions of units)

28
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2017 Facts: Market share

All mixed up:
Price and size will affect share
The demand for Tier 1 tire brands was often overshadowed by demand for lower-priced Tier 3  brands in 2016, according to Nick 

Mitchell, senior vice president of research for Northcoast Research Holdings LLC. Based on results from the monthly Northcoast 
Research Tire Demand Index, Tier 1 tires finished third behind both Tier 3 and Tier 2 tires six out of the first 10 months of the year.

The ongoing trend toward larger diameter consumer tires also is affecting the mix in the aftermarket. Tire manufacturers 
are emphasizing these “high-value-added,” or HVA, tires in production; Mitchell predicts annual domestic shipments of HVA 
passenger and light truck tires will increase by 54.2 million units by the end of 2021.

Chart 10
2016 U.S. REPLACEMENT 

PASSENGER TIRE 
BRAND SHARES

(based on 205 million units)
Brand % of total
Goodyear 13.0%
Michelin 9.5%
Bridgestone 8.0%
Firestone 7.5%
Cooper 5.5%
BFGoodrich 5.0%
Hankook 4.5%
Continental 4.0%
Yokohama 4.0%
Falken 3.0%
General 3.0%
Toyo 3.0%
Kumho 2.5%
Multi-Mile 2.5%
Nexen 2.5%
Pirelli 2.5%
Primewell 2.0%
Sumitomo 2.0%
Uniroyal 2.0%
Dunlop 1.5%
GT Radial 1.5%
Hercules 1.5%
Mastercraft 1.5%
Nitto 1.5%
Big O 1.0%
Cordovan 1.0%
Delta 1.0%
Fuzion 1.0%
Kelly 1.0%
Sailun 1.0%
Sigma 1.0%
Others 3.0%
All brands listed own at least 1% of the 
market.

Chart 9
2016 U.S. REPLACEMENT 
LT TIRE BRAND SHARES

(based on 31 million units)
Brand % of total
Goodyear 12.0%
BFGoodrich 8.5%
Bridgestone 7.5%
Michelin 7.5%
Firestone 7.0%
Cooper 6.5%
General 5.0%
Hankook 4.0%
Multi-Mile 4.0%
Toyo 4.0%
Yokohama 4.0%
Kumho 2.5%
Pirelli 2.5%
Dunlop 2.0%
Hercules 2.0%
Mastercraft 2.0%
Uniroyal 2.0%
Continental 1.5%
Cordovan 1.5%
Falken 1.5%
Kelly 1.5%
Maxxis 1.5%
Nexen 1.5%
Big O 1.0%
Delta 1.0%
Eldorado 1.0%
GT Radial 1.0%
Others 5.0%
All brands listed own at least 1% of the 
market.

Chart 8
2016 BRANDS LISTED

BY THE MTD 100
(total outlets: 6,004)

Rank by number
of dealers Dealers/outlets
1. Michelin 89/5,059
2. BFGoodrich 78/4,870
3. Goodyear 73/4,716
4. Continental 66/3,895
5. Bridgestone 65/4,386
6. Yokohama 60/4,266
6. Firestone 60/2,794
8. General 56/3,582
9. Cooper 55/3,822
10. Uniroyal 52/2,623
11. Hankook 48/3,937
12. Dunlop 43/4,013
13. Kelly 41/2,306
14. Pirelli 40/4,235
15. Toyo 33/2,395
16. Kumho 31/2,677
17. Nexen 25/1,625
18. Falken 24/2,374
19. Nitto 22/2,200
20. Fuzion 20/922

Chart 7
CONSUMER TIRE MARKET SHARE

BREAKDOWN BY BRAND CATEGORY
(based on 236 million units)

Note: Due to rounding of percentages, 
totals may not equal 100%.
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Winter Tires Continue to Gain Traction with Canadians 
 
 
Introduction 
	  
Winter	  defines	  Canada	  as	   a	  nation.	  Most	   Canadians	   see	   the	  winter	   from	  behind	   the	  
steering	  wheel,	   driving	   through	   the	  dark	  mornings	   and	  evenings,	   relentless	   cold	   and	  
inclement	  weather.	  That’s	  why	  preparing	  for	  winter	  driving	  conditions	  is	  paramount	  to	  
safe	  driving	  in	  Canada.	  	  
	  
The	   2016/2017	   winter	   forecasts	   predict	   yet	   another	   cold	   Canadian	   winter.	   The	  
Weather	  Network	  expects	  that	  after	  mild	  winter	  2015,	  this	  year	  will	  see	  the	  return	  of	  a	  
more	   classic	   Canadian	  winter	   season	   from	   the	   Rocky	  Mountains	   to	   Atlantic	   Canada,	  
with	   only	   B.C.	   expected	   to	   see	   above	   normal	   temperatures	   for	   the	   winter	   as	   a	  
whole.	  The	  Canadian	  Farmer’s	  Almanac,	  with	  claims	  of	  80	  per	  cent	  accuracy,	  predicts	  
cold	   winter	   for	   most	   of	   the	   country,	   with	   below-‐normal	   temperatures,	   with	   above-‐
normal	   precipitation	   and	   snowfall;	   with	   the	   coldest	   periods	   in	   early	   to	  mid-‐January,	  
late	  January,	  and	  late	  February,	  and	  the	  snowiest	  periods	  in	  mid-‐	  and	  late	  December,	  
early	  January,	  and	  mid-‐February.	  
	  
There	  is	  simply	  nothing	  like	  classic	  Canadian	  winter.	  
Based	   on	   the	   Tire	   and	   Rubber	   Association	   of	  
Canada	   (TRAC)	   2016	   national	   survey,	   we	   see	  
continuous	   improvement	   in	   the	   usage	   of	   winter	  
tires.	   And	   while	   some	   Canadian	   drivers	   still	   resist	  
using	  winter	  tires,	  our	  2016	  consumer	  survey	  shows	  
that	   the	   positive	   perception	   and	   utilization	   of	  
winter	   tires	   continues	   to	   climb	   across	   the	  
provinces,	  and	  Canadians	  continue	  to	  embrace	  the	  
improved	   handling	   and	   safety	   provided	   by	   winter	  
tires.	  

	  
It	   is	   TRAC’s	   belief	   that	   the	   best	  way	   to	   promote	   safe	  winter	   driving	   is	   a	   partnership	  
between	   government,	   industry	   and	   stakeholders	   to	   educate	   consumers	   about	   the	  
potentially	  life-‐saving	  benefits	  of	  winter	  tires.	  
	  

	  

 
“Canadians are clearly receiving 
and reacting to the winter tire 
safety message. While it remains 
nothing close to Quebec, where 
the winter tires are mandatory, 
TRAC embraces the fact that the 
Canadian drivers are choosing to 
make Canadian roads safer 
through usage of winter tires.” 
 

– Glenn Maidment, President, 
TRAC 
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About This Report 
 
 
TRAC’s	  2016	  Winter	  Tire	  Report	  is	  an	  information	  tool	  for	  government	  bodies,	  industry,	  
media	   and	   other	   stakeholders	   such	   as	   car	   makers,	   tire	   retailers	   and	   road	   safety	  
advocacy	   groups	  to	   build	   understanding	   of	   the	   value	   of	   winter	   tires	   to	   consumers,	  
individuals	  and	  society.	  
	  
TRAC	   reviewed	   a	   broad	   range	   of	   market	   research,	   data	   and	   consumer	   perceptions	  
related	  to	  winter	   tires	  available	   to	   the	  association.	  TRAC	  analyzed	  the	   information	   in	  
order	  to	  provide	  recommendations	  on	  educating	  Canadian	  motorists	  about	  the	  safety	  
and	  performance	  benefits	  of	  winter	  tires.	  
	  

 
About TRAC’s 2016 National Survey Instrument 
	  
A	   survey	  of	  1518	  Canadians	  was	  completed	  online	  between	  October	  17th	   to	  October	  
20th	  2016	  using	  Leger’s	  online	  panel,	  LegerWeb.	  A	  probability	  sample	  of	  the	  same	  size	  
would	  yield	  a	  margin	  of	  error	  of	  +/-‐2.5%,	  19	  times	  out	  of	  20.	  
	  
TRAC’s	   2016	  Winter	   Tire	   Report	   data	   has	   been	   compared	   with	   TRAC’s	   independent	  
research	  survey	  executed	  in	  2014.	  The	  difference	  between	  the	  2014	  and	  2016	  shows	  
a	  significant	  improvement	  in	  the	  winter	  tire	  usage!	  
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We Offer a Complete Line 
of Specialty Tires

A Broad Selection of 
Carlisle Specialty Tires 
for Outdoor Power 
Equipment,Golf, ATV/UTV,
Agriculture,Construction, 
Industrial,Lawn,Garden, 
Turf Care and Maintenance.

CarlisleBrandTires.com

Lawn,Garden 
and Golf Tires

ATV/UTV Tires

Trailer 
Tires

Agriculture/
Construction Tires

Skid 
Steer 
Tires

©2017 The Carlstar Group LLC. All rights reserved. 1/17. 
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Canadian Members of the

Need something?
We have it ! We ship the same day!

5000
ITEMS

quemont.com • 1 800 361-1932            raynardsupply.ca • 1 800 661-1894

CANADA
COAST TO COAST

7475, boul. Thimens, Ville Saint-Laurent (Quebec) H4S 2A21-4315 61 Ave SE, Calgary, AB T2C 1Z6
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Road Safety—The Case for Winter Tires 

 
 
Winter	  tires	  play	  a	  measurable	  role	  in	  increasing	  road	  safety	  and	  protecting	  drivers	  and	  
traffic	  participants.	  The	  use	  of	  winter	  tires	  contributes	  to:	  
	  

•   preventing	  collisions,	  injuries	  and	  fatalities,	  
•   reducing	  health	  and	  hospital	  emergency	  costs,	  
•   reducing	   the	   number	   of	   police	   and	   ambulance	   emergency	   responses	   during	  

winter,	  	  
•   lowering	  the	  frequency	  and	  size	  of	  insurance	  payouts,	  
•   reducing	  traffic	  congestion.	  

	  
	  
Quebec—Saving Lives and Reducing Collisions 
	  
The	  superior	   traction	  and	  braking	  capabilities	  of	  winter	   tires	  are	  proven	  to	  save	   lives	  
and	   reduce	   personal	   injury.	   The	   Quebec	   experience	   with	   its	   mandatory	   winter	   tire	  
usage	  and	  full	  data	  represents	  the	  best	  example.	  
	  
A	  2011	  study	  by	  the	  ministère	  des	  Transports	  du	  Québec	  demonstrates	  the	  road	  safety	  
benefits	  of	  legislating	  winter	  tires.	  After	  the	  first	  two	  seasons	  of	  enforcement	  (winter	  
2008-‐2009/2009-‐2010):	  
	  

•   road	  collisions	  in	  winter	  decreased	  by	  five	  per	  cent,	  
•   574	  fewer	  people	  were	  injured	  annually	  in	  winter	  road	  collisions,	  	  
•   deaths	  and	  serious	   injuries	  due	   to	  winter	   road	  collisions	  decreased	  by	   three	  

per	  cent.	  
	  
These	  findings	  are	  supported	  by	  a	  report	  from	  the	  Traffic	  Injury	  Research	  Foundation	  
(TIRF)	   that	   cites	   a	   range	   of	   studies	   that	   show	   conclusively	   that	   winter	   tires	   provide	  
superior	  traction,	  braking	  and	  cornering	  in	  all	  cold-‐weather	  driving	  conditions,	  whether	  
the	  road	  surface	  is	  dry,	  wet,	  icy	  or	  snow-‐covered.	  	  
	  
Considering	  the	  impact	  of	  100	  per	  cent	  usage	  of	  winter	  tires	  across	  Canada,	  we	  would	  
see	   a	   significant	   decline	   in	   winter	   road	   collisions,	   thousands	   would	   be	   spared	   the	  
trauma	  of	  injury,	  and	  the	  serious	  injury	  and	  fatality	  rates	  would	  decrease.	  
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Besides	   these	   encouraging	   increases	   in	   adoption	   of	   winter	   tires	   nationwide,	   36	   per	  
cent	  of	  all	  respondents	  are	  also	  considering	  purchase	  of	  winter	  tires.	  
	  
While	   we	   are	   seeing	   an	   absolute	   surge	   in	   the	  
adoption	   of	   winter	   tires	   by	   Canadian	   consumers,	  
the	  survey	  also	  demonstrates	  that	  30	  per	  cent	  of	  all	  
drivers	  do	  not	  own	  winter	  tires.	  Among	  those	  that	  
reported	  not	  needing	  winter	  tires:	  
	  

•   48	   per	   cent	   said	   that	   all-‐season	   tires	   are	  
“good	  enough"	  for	  winter	  driving,	  

•   23	  per	   cent	   cited	  cost	  as	  a	  barrier	   for	  not	  
using	  winter	  tires,	  

•   21	  per	  cent	  said	  they	  don’t	  drive	  enough	  in	  
cold-‐weather	  months	  to	  merit	  winter	  tires,	  

•   8	  per	  cent	  stated	  other	  reasons.	  
	  
	  
Winter Tire Incentives by Region  
 
Government	   actions	   to	   achieve	   greater	   utilization	   of	   winter	   tires	   are	   integral	   to	  
improving	   winter	   road	   safety.	   The	   following	   is	   a	   summary	   of	   current	   provincial	  
initiatives:	  

	  

 
“These numbers point to a 
significant improvement in 
consumer understanding of the 
importance of the winter tires as a 
safety feature. It’s rewarding to 
know that the educational work 
done by road safety groups are 
paying off. We are glad to see 
that Canadians are attuned to the 
message.” 
 

– Jack Smith, President, Canada 
Safety Council 

–  
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www.BridgestoneTire.ca

*Up to 80 km at up to 80 km/h. Repairable in limited circumstances. Contact a Bridgestone retailer for details. 
**100,000 kilometre limited treadwear warranty for H & V speed rated tires; 80,000 kilometre limited treadwear warrranty for W speed rated tires. Subject to limitations and restrictions. See warranty manual for details. 

ENJOY PEACE OF MIND 
DRIVE UP TO 80 KM TO SAFETY ON A FLAT*

Premium all season touring tire featuring a 
quiet, comfortable ride and confident handling

Zero Pressure Mobility Warranty
Backed by an up to 100,000 
kilometre limited treadwear warranty** 

For Your Car
Designed for any passenger 
car with TPMS
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Join us for a day of good eats and golf at Osprey Ridge Golf 

Club. We would love to see you come out and enjoy the day 

just like Don enjoyed doing with so many of you throughout 

the years. Register as an individual and meet new people or 

bring your friends and register as a team. This is a four-person 

best ball format and all proceeds will go to VON Lunenburg 

and the Journey Room at South Shore Regional Hospital.

$125 per person includes: 
18 Holes of Golf with shared cart

BBQ Buffet Dinner 
Awards

Register early as spots are limited! Golfers can sign up 
individually or as a team of four.

Name

Address 

Province                    

Email

Please list the other players in your three/foursome here:

1)
2)           
3)

Mail Payment & Registration form to: 
South Shore Tire  Attn: Cindy Pyke
208 Dufferin St, Bridgewater, NS B4V 2G7

Email Payment via E-transfer:
Recipient is southshoretire@eastlink.ca. Please include the 
names of all registrants and your contact information.

Sponsorship Available! Contact for more info!   
      

SCHEDULE
11:00 am Registration 

12:00 pm Shotgun Start 
4:30 pm Dinner, Awards and 

Recognition MC’d by good friend 
of Don, Paul Philips of Goodyear

LOCATION
Osprey Ridge Golf Club 

492 Harold Whynot Rd. PO Box 21 
Bridgewater, N.S. B4V 2W6 

Toll Free: 1-888-963-7821 
1-902-543-3273

CONTACT
Cindy Pyke at 902.527.2222 
or 902.299.0205 for more 

information on registration and 
sponsorship.

PROCEEDS GO TO

City

Postal Code

Phone

DON HERMAN

Friday August 11,  2017
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	Best-in-class customer service

	Complete range of specialty tires

	Wide variety of on-hand inventory

	Rapid and accurate  
technical support

 	Complete warranty services

ODESSA CANADA – EVERYTHING YOU NEED IN SPECIALTY TIRES
800.363.8337 | odessacanada.com | 

Specialty Tires 
OF AMERICA. INC.

Treadura


